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Logo Philosophy

L

The wave

KVM’\'S \eSeV\da\r\j swells have
been quietly shaping sur§
culture long before the
wovld caught on. we built
ouv howe on this coast +o
widke Suve you nevey wisSsS 4

Pevfect vide.

The Palw

Sumatra’'s southwest coast
S vaw, tvopicadl awnd
beautifully untouched. No
cvowdS wo compromises —
just the jungle, the Sed, and
d coastline that has 3dlways
Stayed true to itself.

A

The Suv$board

whethevr \jou‘\re chaSIV\S youyv
§irst green wave ov huwting
barvels Blue Sawmudra cvafts
every jourwey around you.
cowme wot to watch the
ocean — cowe +0 becowme

one with 1t.
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Logo colovy combination
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The full-color version 1S fovr \Ight ov neutval backgvouvxds ovx\\j,

use the Single-color versSion whewn Placing the logo on 3 colored background.



Brand Towne

we spedk like someone who has
been on this coast \OV\3 enough

RAW.

to knwow what the swell 1S
K N o w l N G, c\o'\vxg befovre ¢t arvives,
UNHURRIED,

®lue Samudra s fovr surfers who travel
— not touvists who sur§.



Raw

UV\?O\TShed’ U\V\-\:‘\'\‘te\fed’ untouched. Souwnds Like
Four da‘jS of ownshove %TV\E\\\\, cleaved. The

Sumatra's southwest coast is vaw by watuve, veet is showing itself 3gain.
our content Should be too. Show the
wipeout wot just the barvel. Show the divt M
voad to the break wot just the wave, Show Over-edited presets. Resovt language. Staged
ved|l conditions — wot OV\\\j the beautiful swiles. Superlatives, Headvy S3atuvation,
days.
visual Rule
Raw 1S 3 deliberate choice — wot an excuse
Sfov low effort. The Photos still need to be
good. But they should feel lived-in wot

1§ £ looks Iike 3 stock Photo, T£'S wyong
$ov this brawnd.

cuvated.




\<vxow’m3

Svecific, not gewevic. Local wot

brochuve.

kvui s breaks have names, The swell has 2
height. The wind has 3 divection. uSe thew,
Expevienced Surfers vead the copy §irst and
the Photo second — give them Sowmething
veal to vead.

This wovd only works 1§ the Person vunning
the dccount actuadlly delivers local knowledge
consistently, I+'s 3 claim the content must
back up.

Sounds Like

South sSwell pushing 4—65§t wto way Jambu.
Le§t's cleaning up. Tide dvops at lI.

Nevey

"Gvedt waves toddy.  Amazing conditions. "
"Indovnesia’s best sur§.” Gewneric Spot
veferences. Anything 3 touvist could have

wvyitten,

Nawe Rule

S3y kvui, wot Indownesid. Say way Jambu, wnot

'a gveat left.” Specificity 1S the whole

Yownt,




unhuvvied

NO uvgency. NO noiSe, NO chas‘iV\9
the a\gov’\th\m.

Short captions. Let the iwmage cavvy the
weight. Yost with iwtention wot with
Svequency. The brand that wever shouts 1S
the one people tvust.

lmportant: unhuvvied 1S 3 tone wot 3

TosSting Stvategy. consisStency Still matters,

The Seed should Seel considered — wo+
abandowed.

Sounds Like

Sowe vides you Plan. Sowme rides §ind you.

Nevey

"®ook Now.  "Limited slots!’ Exclamation
marks. Epic.’ Pavadise. world-class.” Five

hashtagqsS own 3 Single post. ‘Like 1§ you

asvee. ([}

caption Rule

1§ 3 caption needs wove than thrvee |ines
it'S trying too havd. cut it.




£ £L< YV
@z’*)‘l?@»

-r/*
?ﬁ& 73:.“99




ocidl Media

Krui was hevre
leng before the
Survf wovrvld
found it

‘e
9

I1t'Il be hete N N oA

long after the N | P

crowds move on Kru;
deesn't

WhisPer,

: B Kruj.
E Seveh days,
Fiftecen bredks,
\{\Eﬁ ' No crowds,
xﬁi Reef, jungle, and o§§shove winds that show up
; T befove breakfast.
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